
Marketing Plan Development (Practice 4.2)
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JOB SEARCH PROCESS OVERVIEW



A Wish is Just a Wish!

Why Do We Need a Plan?

“A goal without a plan is just a wish.” 
- Antoine de Saint-Exupéry

“By failing to prepare, you are preparing to fail.” 
- Benjamin Franklin

“If you don't know where you are going, you'll end up 
someplace else.” - Yogi Berra

“Without … dreaming, we lose the excitement of possibilities. 
Dreaming, after all is a form of planning.” - Gloria Steinem

“You can't plow a field simply by turning it over in your mind.” 
- Gordon B. Hinckley



Marketing Plan Requirements

1. Career Objective
2. Targeted Positions
3. Personal Vision for New Position
4. Marketing Approach and Plan Including Metrics
5. Health and Welfare Plan
6. Areas of Expertise/Key Differentiators
7. Target Companies by Targeted Functions



A short summary of the type of 
work and position you are seeking

Three to four bullet statements 
that are focused on your 

capabilities

A short list of target functions that 
you are wanting to pursue

Characteristics that are important 
if the new job is going to be a good 

fit for you

Marketing Plan Contents



Includes your targeted hiring date, 
a list of methods and activities that 
are need get to the job offer, and 
the metrics/targets you intend to 

use to drive your efforts

Don’t forget to include activities to 
maintain your personal, mental 

and physical wellbeing
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Document your key differentiators 
including a detailed list of what you 

can deliver in these areas

Document your target companies 
aligned with the targeted functions 

you listed above
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Document everything that you 
believe is important about your 

experience including all activities 
that you believe should be 
referenced on your resume

___________________

This is a great place to maintain all 
of the achievements that you may 

want to use on your resume
____________________

You can move these onto and off 
of your resume based on the 
position you are applying for
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Final Thoughts

• Don’t make your marketing plan so complex that it 
can’t be executed

• Don’t make it so easy that it gives you little or no 
direction

• Don’t take so long to develop it that everyone else 
gets the job you want

• Use your plan and metrics to drive your search



Questions?
Go to:

https://intuitivum.com/job-search-training-aids/
for more information and to find appropriate 

templates

https://intuitivum.com/job-search-training-aids/
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